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Marketing Alternative and High-Growth Markets

CIM Finance Group’s Summer Reception and Barbecue, 2008

SOME OF the UK’s brightest and best financial marketers will discuss high growth in emerging markets at the Chartered Institute of Marketing’s Finance Group summer reception on Thursday, September 11.

The event, being held at The Piazza next to London Wall at the Grange Hotel, will hear from a number of speakers specialising in Latin American markets including Chris Wall.

Chris will be introducing the notion of high growth emerging markets and how they could be an alternative to traditional markets for investment and trade during the current economic climate.
He will be followed by Alexandra Haas, Director of the Mexican Business Bureau to UK & Ireland, ProMexico. Alexandra is responsible for overall investment and trade in Mexico and specialises in the aerospace, infrastructure and automobile industries, and Vera Dantas, Partner, Noronhas Advogados the global law firm originating from Brazil. 
Vera is a member of the Union Internationale des Avocats (Brazilian Representative at Mergers and Acquisitions and Corporate Law Commissions), consulting member in London of the International Relations Commission of the Brazilian Bar Association and member of the British Brazil Business Council.
“”The event enables those interested in the marketing of financial products to meet fellow marketers from across finance in a relaxed and fun environment,” says Kathy Lewis, chair of the CIM’s Finance Group.

The reception and barbecue will have a South American theme, including music from the sizzling Brazilian duo Franzblack.

If you would like to come along or you would like more information, please contact Kathy Lewis on 07961 317 621 or kathy.lewis@cimfinancegroup.co.uk
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The Chartered Institute of Marketing is the leading international professional marketing body with some 50,000 members worldwide. First established in 1911 it has for almost a century defined the marketing standards that operate in the UK and is the global champion of best marketing practice. The Institute exists to develop the marketing profession, maintain professional standards and improve the skills of marketing practitioners, enabling them to deliver exceptional results for their organisations. It does this by providing membership, qualifications and training to marketing professionals around the world. For more information please visit: www.cim.co.uk  
